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If your not planting the seed,
You will never reap the harvest!

John Di Lemme
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Intro
Over the last year I have been learning as much as possible about online marketing. It has been an 
interesting journey. I went from loving Instagram to hating it and back to loving it again!

In 2018 the algorithm based social media platforms are all updated and changed so frequently it is 
hard to keep up. I was so motivated to work it all out so I have done various online courses to get all 
the information together.

With social media growing so fast is it so important for businesses to be online in one form or another. 
Facebook currently has 1.45 billion active daily users and Instagram has 500 million active daily users.
What I have learnt is that there are so many people you really need to find your niche or target market 
and find a way to talk to them.

My aim is to help my clients that come to me for design and photography work by also setting up an 
online presence for their business. In this booklet is all my tips and ideas on making your online 
marketing easy!

I hope you enjoy it!

Jayde

To excel on socia l media you need to understand your 
brand and how you want to portray it, know your market 

and know your product...
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Marketing Questions

What do you sell? Explain it like you are selling it to someone you don’t know

_________________________________________________________________________________________

_________________________________________________________________________________________

Is it goods or service?

_________________________________________________________________________________________

_________________________________________________________________________________________

Who are you selling to? You need to be clear and explain it like you are speaking to someone that 
knows nothing about you or your business

_________________________________________________________________________________________

_________________________________________________________________________________________

What are your special powers? What can you offer that is different to your competitors?

_________________________________________________________________________________________

_________________________________________________________________________________________

What is the problem that your target audience have that you can solve for them?

_________________________________________________________________________________________

_________________________________________________________________________________________

Do you want to make money online or use it purely for awareness?

_________________________________________________________________________________________

The purpose of my social media for my business is ____________________________________________

_________________________________________________________________________________________

Social media marketing checklist
  Is your website up to date

  Is your email account set up 

  Are your links working 

  Can your clients contact you

  Can they clearly understand what you 

  are doing and selling

yes  ○  no  ○
yes  ○  no  ○
yes  ○  no  ○
yes  ○  no  ○
yes  ○  no  ○
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Facebook
Facebook is the biggest social media platform. It is great for branding, website traffic, exposure.

The algorithm is its biggest downfall. It is changed frequently and recently business pages have taken 
a bit hit. I try and stay positive by remembering it is a free tool.

One thing Facebook has over other platforms is that you don’t have any restrictions on what you post. 
You can post pictures, videos, blogs, unlimited links and share information from any other social 
media platform.

To get the most out of Facebook you need to stay active to keep your posts at the top. Remembering 
that it is a social platform so your posts must be entertaining and engaging. I have a section later on 
what to post.

One great trick to use on Facebook is to ask a question at the top of your post. It can be a positive 
or negative question but the answer has to be yes. For example if you sell boots start your post with 
“Do you need new boots?” and a picture of boots. Or if you are selling a service like carpet cleaning 
“Do you have dirty carpet?” This will automatically stop your target audience from scrolling past and 
get their awareness. In these posts you need to ask a question, give information about the product or 
service and them show them how you can solve their problem with a clear call to action.

What questions can you ask on Facebook to catch your clients attention?

1. _________________________________________________________________________________________

__________________________________________________________________________________________

2. ________________________________________________________________________________________

__________________________________________________________________________________________

3._________________________________________________________________________________________

__________________________________________________________________________________________

Tips

•  To find the winner of your competition use an online number generator

•  Another great way to trick the algorithm with FB ads

•  Invite your friends to follow your page

• Keep up to date with what changes with each update 

• Engage with your clients by responding to their posts. If you respond quickly you will earn a “very 
   responsive to messages” badge

•
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Competitions
To stay active on Facebook I recommend doing competitions. This can get your business page out 
there and get new followers you may not have reached by your weekly or daily posts.

It can be a like and share this post or page to go into the draw to win. What you choose as the prize 
has to be relevant to your business. It can be something completely free or a discount on a product 
or service.

This is also another opportunity to collaborate with other businesses in your niche.

1. ________________________________________________________________________________________

_________________________________________________________________________________________

2. ________________________________________________________________________________________

_________________________________________________________________________________________

3.________________________________________________________________________________________

__________________________________________________________________________________________

             

Social Media Followers
FACEBOOK

Current amount of likes ____________________________________________________________________

Aim in 3 months __________________________________________________________________________

Aim in one year ___________________________________________________________________________

INSTAGRAM

Current amount of followers ________________________________________________________________

Aim in 3 months __________________________________________________________________________

Aim in one year ___________________________________________________________________________
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Instagram
This is a place for all things beautiful! Think of it as your magazine of your business. It is used to build 
relationships, grow your fan base and make your target audience smile.

Instagram has less options that Facebook when posting. You can post square images, quotes and
videos. There is only one link per page and you can only post it on your bio. To share someone else’s 
post you need to regram. I explaining how to do this in my How to use Instagram document. 

Instagram also uses hash tags. They give you another search option and if used properly can help to 
get your posts out to the right people. The top hashtags are always changing. I will Google top hash 
tags for photographers and write them down before I post. You can also research hashags that your 
ideal clients are using. Use up to 20 hashtags per post.

List of hastags to try

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

_________________________________________________________________________________________

Next up is your BIO. It is a few sentences to explain what your Instagram account is about. Who, what 
and why? It is your golden ticket to get your target audience to your web page/shop. You can use up 
to 150 characters, add a link to shop/web page, add your location and add your hashtag. Other ideas 
are DM to collaborate, free info/product, exploring next... I change mine every few months to keep it 
interesting. Here is some space to brainstorm some ideas

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

_________________________________________________________________________________________

__________________________________________________________________________________________

_________________________________________________________________________________________
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Collaborate
Collaborating is huge on Instagram. It is a way to engage with others in your area. It is working 
together as a team to get the same end results- making sales! Collaborating with other businesses to 
help promote each other is a positive way to use Instagram.

It is best to build relationships with other vendors in your niche. You can still get your friends and family 
to like and comment on your posts to help keep your posts active. Another idea is to make a group of 
like minded people around the world. This is called an engagement group. DM them to ask if they would 
be interested in helping each other out by commenting and liking each others posts. There are already 
heaps of engagement groups going so you can find one and ask to join. 

Ideas for collaborating/ businesses to collaborate with

____________________________________________________________________________________________

____________________________________________________________________________________________

____________________________________________________________________________________________

More Followers
Growing your account can be very frustrating when they are changing the algorithm frequently. Here are 
some tips which will grow your account authentically. If you wish to do it quickly you can pay third party 
business to help you grow.

• To create more followers that could be potential clients find relevant viral content. Go to their page 
   and like and comment on 3-5 of their most recent posts

•  When you comment use 4 or more words. Make sure you reply to comments on your posts 

• Ask questions to help your followers to interact with you. Know your perfect target audience. Once 
   you understand who is your ideal client is follow them and interact with them

•  When you post make sure you reply and interact with your followers straight away as it gives you more 
   chance of staying at the top or reaching the explore page

• Do shout outs to other businesses

•  Use my story- this is a great tool to stay fun and entertaining. Instagram is bringing out different 
   interactive tools all the time like polls, ask questions , swipe up to read ect. When something new 
   comes out give it a try & stay in the loop

Follow and Unfollow
Some big Instagram uses will follow accounts and unfollow a few days later in hope that others will follow 
them. If you watch your followers they quite often fluctuate. It is recommended to have your ratio of 
followers higher then who you are following. 

Understanding the Explore Page
The explore page is the top pots that Instagram thinks suit you. Everyone’s explore page will be 
different. I recommend being active on your explore page to increase your chance of one of your post 
making it there. I go on choose a pic, like and comment and then scroll down and repeat. 
Occasionally I will follow someone from here. You can search for your ideal target audience here.
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Become a Story Teller

Becoming a story teller is all apart of succeeding on social media. 

Here are the four elements of story telling

1. Get their attention
2. Show some emotion
3. Give them value- why should they care. make it relatable to their lives
4. Give them a call to action

Tips for story telling

• Give them inspiration and show what people can learn from you

• Create choices in your posts- this can get your clients interacting so they get to know you

• Make an impression on your clients

• Read other peoples stories. What attracts your attention? Notice what works on you

• Starts with what they want and ends with how you can help... add purpose to your story

What can you teach your clients?

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

________________________________________________________________________________________

What can you share with them?

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

________________________________________________________________________________________

If you enjoy writing and sharing information then I would recommend writing a blog.
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Making Money Online
I really wanted to know how all these people where making a living by posting on Instagram. Through my 
research I have found three main ways to make money online

1. SELL A PRODUCT OR A SERVICE 
An online shop to sell a product, service or downloadable product-ebook or online course.

How to sell?
You use a lead magnet to create awareness. A lead magnet is a downloadable free product like a how to, 
listicle, calendar ect.  The lead magnet is used on social media. In exchange for their email address. Then 
automated emails are used to direct the client to a landing page with a clear call to action. The client has 
options to be up sold to or there are options to down sell.

2. AFFILIATE MARKETING. 
This is where you sell a product for a company. Usually signing people up to entrepreneur groups, online 
courses & online services. 

3. BECOME AN INFLUENCER. 
Once you have a certain amount of followers you can become an influencer. They are paid to post with 
products or showing a service they use. The company then pays them per post. The higher the following you 
have the more you can get paid. The most popular influencers have accounts to do with fashion, food, fitness 
and travel. 

How to become an influencer?
The best and quickest way to start is to use a third party app like the following

• Tribe.com- an app linked to your Instagram where companies post what content they are looking for. They 
   write a brief with what they want. They specify what hashtags to use and wording do’s and don’ts. Create a 
   post and it will show you how much they will pay you. Prepare a post and submit for approval
•  Collabor8- an app to help you to collaborate with other business in your niche 
•  Indrahash- similar to tribe.com but you need over 4000 followers 

Why are brands using influencers?
It is the way that advertising is going. Imagine a big company and the amount of money they would spend on a 
photography campaign to help sell a product. it could be thousands of dollars. Or they use an app like 
tribe.com and pay 500 people $100 to wear or use their product and use their own hashtags. This could 
potentially reach millions of people and by using the product in everyday life it becomes more appealing to 
customers.

The Kardashians are big influencers on social media. They are paid a lot of money to use products and have 
built their empire through influencing. I follow them to see what they are up to. It is a great ideas to follow 
influencers in your niche to get ideas.

To get in touch with the right people and become an influencer you need to build relationships with the right 
people. Everyone had to started somewhere so keep approaching people to get your name out there. Some 
ideas are

• Start by engaging in their posts to make them aware of you

• Write emails and DM pages to say you are travelling to an area near them and see if they are interested in 
   using our services

• Send links to your page to them and ask if they are interested in using you to advertise their products, be    
   persistent  but not desperate

• Make sure you understand their product and tell them how you can help them
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What to Post
What to post is a common question I get. There are so many ideas out there but it is very important to 
make sure that what you are posting is relevant to your niche. To make it easier I have included my
Social Media Planner. I find planning my post helps me stay on track. 

When using social media there are two options. You can build your own content or curate content. 
Curate means you use other people posts, blogs, pictures and news and then tag them for their 
recognition. 

I create a posting formula to make planning easier

1. Choose up to three topics that are relevant to your business
    (I have graphic design, photography and travel posts that I alternate between)

2. Choose what format your content will be in- pictures, blogs, videos ect

3. How many posts per week 

Use this formula and the Social Media Planner to get your business started on social media.

Posting Ideas

CONTENT 
FORMAT

BUILD WITH CURATE IDEAS

Pictures Pablo by Buffer
Canva

Unsplash
Pexel

product photos, 
quotes, promo, flat 
lays, limited offers, 
mood boards

Videos Imovie
Movie creator

Dodo
TedFX
You tube

tips, testimonials, 
FAQ, trends, news, 
how to, behind the 
scenes, 

Gifs Giphy giphy entertaining & funny

Blog On your website Feedly
Digg
Mashable

how to, checklists, 
tips and tricks, news, 
articles, listicles, 

Lead magnets word, canva - how to, listicles, tips

News - Flipboard, Redid, 
Stumble upon

news that is 
happening in your 
industry
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Tools
There are so many tools out there to help make your marketing on social media smoother.

Here are some apps and websites I use

SEO

 
My business google- a free tool to add your business to Google

LXR market place app- a free app to check your website rank

AUTOMATION EMAILS

Mail Chimp- is used to make email campaigns, automate and manage lists of emails

SCHEDULING

Hootesuite- a paid tool to schedule post on multiple platforms. Great if you are running multiple 
businesses

Facebook has a build in scheduler on your business page. When you post there is an option to 
schedule with options of time and dates. You can post up to 6 weeks in advance

POSTING

Giphy- make custom made giphs 

Pablo by Buffer- used to put text over images. Great for making quotes and ads

Canva- graphic design website

IMAGES

Unsplash- royalty free images

Pexel- royalty free images

FILE SHARING

Dropbox- share your documents and images from your computer to ipad and smartphone

Google Drive- similar to dropbox, also includes extra apps

INSTAGRAM

Linktree- this gives you options to have more than one link in your bio

Preview- this app shows how your feed will look. You can try different photo combinations and preview 
how your Instagram will look



14.

Hot and Cold Marketing
When marketing on social media it is measured by using the term hot and cold marketing. 
Facebook and Instagram are classed as cold marketing. In comparison to Google which is hot. If a 
client is looking for a massage therapist they will Google one in their area. The info will come up and 
the client calls to make an appointment. But when on social media our clients are there to look at 
what their friends and family are up to and don't want to be sold a massage. So they are cold. 

They don’t want to be interrupted unless you can solve a problem they have. To get their attention 
you need to warm them up. So instead of saying massage $50 show a picture of a beautiful scene of 
a day spa and start the post with a question that you want them to answer yes to. Are you muscles 
aching? And then give them a solution to the problem. And don't forget to have a call to action 
there.

The jab, jab punch concept is the best way to market your business on social media. It is a way of 
gaining awareness, being entertaining and gaining trust before you go in for the punch and try and 
sell your product or service.

On your punch post you need a clear call  to action is very important in social media these days. It 
can be a link to your website or shop, a message button or a share and like button. We can be so lazy 
and think I will call them later so make sure they have to opportunity to contact you right there and 
then.
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Here are two examples of customer journeys when using social media marketing. Do you know what jour-
ney you want your customers to go on?

The first example is using Facebook & Instagram to gain clients trust to help end the journey in a sale.

The second example is using Facebook, Instagram, a blog, automated emails and a website. Marketing 
funnels can also be used in this journey.

Find a problem that your 
target audience has

Facebook

Instagram
Blog

Website
Shop

Client buys product or 
books service

JAB JAB PUNCH

Solve a part of their 
problem 

with a lead magnet

down loadable
info in exchange for email

Automated email
Mailchimp

Gain their trust and tell 
them about your product

Give them some more 
info and clear call to 

action

Automated email
Mailchimp

Customer Journey...

AWARENESS TRUST ACTION

Don’t be disheartened if you don’t get sales straight away using social media. It can take time. I go on 
the following 

1 month to set up

2 months to gain followers

3 months to get results

Social media marketing has one amazing tool and that is that you can measure your success. Both 
Facebook and Instagram when set up for business give you analytics and show you which posts have 
reached more people. The more you use them the more information that is available. This is such an 
invaluable tool!

Understanding Socia Medi Basi...

Facebook Instagram

Linktree

Find a problem that your 
target audience has

Facebook

Instagram

Client buys product or 
books service

JAB JAB PUNCH

Gain their trust by solving 
a part of thier problem 

through posting

Tell them about your 
product

Keep them engaged with 
entertaining posts

Customer Journey...

My Google 
Business 

AWARENESS TRUST ACTION

Customer Journey
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Email Marketing & Automation
Email marketing has been around for a lot longer than social media. The difference these days is 
they are it can be the missing piece of the puzzle in your social media plan. It can link your website to 
your social media pages and help direct client to where you want them to be. The new feature that 
is taking the social media market by storm is automation. Automating becomes a must if you are dealing 
with thousands of customers at once. This is how people are traveling the world and only working a few 
hours a day. They have a plan for their clients and have it all set up and automated so they just watch 
the sales come through.

I use Mail chimp which has a free feature that you can have up to 2000 people in your list. Once you 
have above that you need to pay. There are various other companies starting out email automation 
now as it is a must in social media.

Not all emails will get leads and I find it disheartening when no one opens my emails but remember 
80% of your sales will come from 20% of your effort.

Lead Magnets
Lead magnets are a downloadable document that you give away free information or gift in exchange 
for their email address. Then they can subscribe to your newsletter or join your mail list. The aim is to 
make your content in your lead magnet enticing so your client will give you their email address. 
Then the lead magnet is used on social media in your posts or bios. 

•  Ideas for lead magnets

•  How to’s- give away basic tips on how to use something that is relevant to your business

•  Calendar with your promotional material on it

•  Lists of your favourite things- like favourite places to travel, eat, photograph ect

•  Checklist

•  Education on what you do

•  Cheat sheets
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Funnels and Websites
Websites are a must these days. It is vital to have an online present as everyone is online. Things have 
started to change slightly with a website being more like a online brochure. Funnels have started 
to come up now and are taking the place or working together with websites. Funnels are a series of 
landing pages with only one call to action per page. The difference being that websites have multiple 
calls to action which can sometimes confuse people or they get distracted and may leave without 
purchasing. They are also very expensive and hard to run. A funnel is something that can be build with 
no coding experience needed. I am working on using a funnel combined with automated emailing to 
direct my clients to my online shop. 

How it works

1. A lead magnet is used to get the awareness 

2. Automated emails are sent to build a relationship- including a landing page

3. Another email is sent with a clear call to action including some urgency to get your client to purchase

4. The option to upsell or downsell is used hopefully resulting in a sale

Awareness

Interest, building 
a relationship 
and trust

Decision

Action

Sale Funne...

Lead magne

Email

Shop  boo servic

Special and urgency
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Thank you for purchasing my Marketing Plan!

I hope that it will help you to be successful in marketing your business. Don’t forget to keep planting the seeds 
and building trust with your clients!

 Please contact me if you have any questions or queries...
Jayde

DISCLAIMER
Any advice provided in this Marketing Plan is general advice only and does not take into account your personal needs, objectives or financial 
circumstances. Jayde Guest Photography and Design accepts no liability whatsoever by reason of negligence or otherwise arriving from use or 
release of this information or any part of it.

Marketing Ideas
Here are some ideas to get your products out there...

•  Pay an influencer to use your product/service

•  Collaborate with other businesses in your niche and share each others content

•  Keep an eye on what your competitors are doing

•  Referrals give a small discount or product of your client refers someone

•  Thanks you messages- send a message to thank your clients for using your product or service. 
    This will help to builds a relationship

•  If you have a product that is not selling do a promo on it

•  Have an event or VIP night to thank clients

•  Send birthday messages

•  Be present in the community. Give donations that to clubs/organisations that you can get 
   recognition

•  Go to shows or local markets to tell people what you are up to

•  Share your tips and tricks on social media

•  Signage- flags posters flags

• Write a blog
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Jayde Guest Photography & Design  |  0402 450 800
jaydeguestphotography@gmail.com

www.jaydeguestphotographyanddesign.com
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